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Collis and Hussey 2009 Business Research: A Comprehensive Guide to Understanding Research
Methodologies

collis and hussey 2009 business research is a foundational text widely recognized in academic
and professional circles for its clear, practical approach to business research methodologies.
Whether you're a student embarking on your first research project or a practitioner aiming to
deepen your understanding of research techniques within the business context, Collis and Hussey’s
work provides invaluable insights. Their book meticulously outlines how to design, conduct, and
analyze research in a way that is both rigorous and accessible—making it a go-to resource for
anyone involved in business studies.

In this article, we will explore key elements of Collis and Hussey's approach to business research,
highlighting their contributions to research design, data collection, and analysis. Along the way,
we'll touch on related concepts such as qualitative and quantitative research, research ethics, and
practical tips for conducting robust business research.

Understanding the Framework of Collis and Hussey
2009 Business Research

At its core, Collis and Hussey’s 2009 publication demystifies the often complex process of business
research by providing a structured framework. They emphasize the importance of clarity from the
outset—starting with defining the research problem and objectives clearly before moving into
methodology.

Research Design: The Blueprint for Success

One of the standout features of Collis and Hussey 2009 business research is their detailed discussion
of research design. They categorize research designs broadly into exploratory, descriptive, and
explanatory types, helping readers understand which approach fits their research question best.

- **Exploratory research** is ideal for investigating new or poorly understood problems.
- **Descriptive research** focuses on portraying an accurate profile of events, persons, or situations.
- **Explanatory research** seeks to establish cause-and-effect relationships.

The clarity they provide in differentiating these types helps researchers select the most appropriate
design, ensuring that the study’s goals align with methodological choices.

Qualitative vs. Quantitative Methods

Collis and Hussey place significant emphasis on understanding the differences between qualitative
and quantitative research methods, which is crucial for business research.



- **Qualitative research** involves collecting non-numerical data, such as interviews, observations,
and textual analysis, to gain deep insights into behaviors, motivations, and attitudes.
- **Quantitative research** involves numerical data and statistical analysis to test hypotheses or
quantify relationships.

By explaining the strengths and limitations of each approach, Collis and Hussey empower
researchers to make informed decisions about which methods suit their specific business research
needs. They also discuss mixed-methods research, which combines both approaches to leverage the
advantages of each.

Data Collection Techniques in Business Research

Data collection is a critical phase in any research project, and Collis and Hussey 2009 business
research provides a thorough overview of various techniques tailored to business contexts.

Primary Data Collection

The book outlines several primary data collection methods, emphasizing the need for relevance and
reliability:

- **Surveys and Questionnaires:** Useful for gathering large amounts of data from a specific
population. The authors highlight the importance of question design to avoid bias and ensure clarity.
- **Interviews:** These provide rich, detailed information, especially in qualitative research. Collis
and Hussey discuss structured, semi-structured, and unstructured interview formats.
- **Observation:** Often used in exploratory research, observation lets researchers study behaviors
and environments directly.
- **Experiments:** Though less common in business research, experiments can test hypotheses
under controlled conditions.

Secondary Data and Desk Research

Collis and Hussey also remind researchers not to overlook secondary data—existing information
collected by others. Sources such as industry reports, government statistics, and past academic
research can provide valuable context or even primary evidence in certain studies. The authors
caution about verifying the credibility and relevance of secondary data to maintain research
integrity.

Data Analysis: Turning Information into Insight

After gathering data, the next challenge is analysis—transforming raw data into meaningful
conclusions. Collis and Hussey 2009 business research breaks down data analysis techniques for
both qualitative and quantitative data.



Quantitative Data Analysis

For numerical data, statistical methods are fundamental. Collis and Hussey introduce basic
descriptive statistics (mean, median, mode) and inferential statistics (regression analysis, hypothesis
testing). Their approach is practical, encouraging readers to use software tools like SPSS or Excel to
manage data efficiently.

Qualitative Data Analysis

Analyzing qualitative data requires a different mindset. Techniques such as thematic analysis,
content analysis, and narrative analysis are discussed in detail. The authors emphasize
coding—organizing data into categories that reveal patterns or themes—making qualitative analysis
manageable and systematic.

Ethics and Validity in Business Research

An often underappreciated aspect of research is ethics, which Collis and Hussey treat with the
seriousness it deserves. They highlight the importance of obtaining informed consent, ensuring
confidentiality, and avoiding harm to participants. Ethical considerations are not only moral
imperatives but also essential for the credibility and acceptance of research.

Equally important is ensuring validity and reliability in research findings. Collis and Hussey explain
how validity relates to the accuracy of the research—does the study measure what it intends to?
Reliability concerns the consistency of the results if the study were repeated. They provide practical
strategies to enhance both, such as pilot testing instruments and triangulating data sources.

Applying Collis and Hussey 2009 Business Research in
Real-World Contexts

One of the reasons Collis and Hussey’s work remains influential is its applicability beyond academia.
Business professionals can use their guidance to conduct market research, analyze consumer
behavior, or improve organizational processes.

Tips for Practitioners

- **Start with clear objectives:** Avoid vague research questions by defining precise goals.
- **Choose methods wisely:** Match data collection and analysis techniques to your research
problem and resources.
- **Stay ethical:** Always prioritize participant rights and data privacy.
- **Document thoroughly:** Keep detailed records of research design, methods, and findings to
support transparency.



- **Be open to iteration:** Research is often non-linear; be prepared to refine your approach as you
gather insights.

Enhancing Research Skills

For those new to research, Collis and Hussey’s text serves as a practical guide to developing
essential skills—from designing surveys to interpreting complex data sets. Their emphasis on critical
thinking and reflective practice encourages researchers to question assumptions and continuously
improve their methodology.

Exploring further resources, such as academic journals, workshops, and software tutorials, can
complement the foundational knowledge gained from Collis and Hussey 2009 business research.

Why Collis and Hussey 2009 Business Research
Remains Relevant Today

Despite the rapid evolution of research technologies and methodologies, the principles laid out by
Collis and Hussey continue to resonate. Their balanced treatment of theory and practice, combined
with a clear writing style, makes their work a timeless reference.

In an age where data-driven decision-making is paramount, understanding the nuances of research
design, data collection, and analysis—as taught by Collis and Hussey—equips business professionals
and students alike with the tools to navigate complex information landscapes confidently.

Whether you’re preparing a dissertation, conducting market analysis, or exploring new business
strategies, embracing the methodologies and ethical standards advocated by Collis and Hussey will
enhance the quality and impact of your research endeavors.

Frequently Asked Questions

What is the main focus of Collis and Hussey's 2009 book on
business research?
Collis and Hussey's 2009 book primarily focuses on providing a comprehensive guide to business
research methods, emphasizing practical approaches to designing and conducting research in
business contexts.

How do Collis and Hussey (2009) differentiate between
qualitative and quantitative research?
They explain that qualitative research focuses on understanding phenomena through detailed,
contextual data often gathered from interviews or observations, while quantitative research involves
numerical data and statistical analysis to test hypotheses.



What research design types are discussed in Collis and
Hussey's 2009 book?
The book discusses various research designs including exploratory, descriptive, explanatory, and
causal research designs, helping researchers choose the appropriate design based on their research
objectives.

How does Collis and Hussey (2009) suggest researchers
approach data collection?
They recommend choosing data collection methods aligned with the research question and design,
such as surveys, interviews, observations, or secondary data, while emphasizing ethical
considerations and data reliability.

What role does literature review play according to Collis and
Hussey (2009)?
Literature review is highlighted as a crucial step for identifying gaps in existing research, refining
research questions, and establishing a theoretical framework for the study.

What ethical issues in business research are addressed by
Collis and Hussey (2009)?
The authors address issues such as informed consent, confidentiality, data protection, and the
importance of avoiding bias and deception in research.

How do Collis and Hussey (2009) recommend analyzing
qualitative data?
They recommend techniques such as thematic analysis, coding, and content analysis to interpret
qualitative data systematically and derive meaningful insights.

What is the significance of reliability and validity in research
according to Collis and Hussey (2009)?
Reliability and validity are emphasized as essential criteria to ensure research findings are
consistent, accurate, and truly represent the phenomenon being studied, enhancing the credibility of
the research.

Additional Resources
Collis and Hussey 2009 Business Research: A Critical Examination of Methodologies and Practices

collis and hussey 2009 business research remains a cornerstone reference in the field of
business research methodology. The book, authored by Jill Collis and Roger Hussey, provides a



comprehensive framework for understanding the principles, methods, and applications of research
within business contexts. Since its publication, it has become a vital resource for students,
academics, and practitioners seeking to design, conduct, and evaluate business research effectively.

In this analytical review, we explore the key components and contributions of Collis and Hussey’s
2009 work. We investigate how it addresses the complexities of research design, data collection, and
analysis, while also considering its relevance in today’s rapidly evolving business environment.
Additionally, we assess how the text integrates theoretical insights with practical guidance, making
it a versatile tool for various research needs.

Foundational Concepts in Business Research According
to Collis and Hussey

One of the primary strengths of Collis and Hussey 2009 business research is its clear exposition of
foundational concepts that underpin rigorous inquiry in business disciplines. The authors articulate
the distinctions between qualitative and quantitative research paradigms, emphasizing the
importance of aligning research questions with appropriate methodologies. This alignment is critical
for ensuring validity and reliability in research outcomes, a theme that permeates the entire text.

The book outlines the research process in a logical sequence, from identifying the research problem
and reviewing relevant literature to designing the methodology, collecting data, and analyzing
results. By doing so, it equips readers with a structured approach that reduces ambiguity and
enhances the systematic nature of business research.

Research Design and Methodological Frameworks

Collis and Hussey devote considerable attention to the intricacies of research design. They
categorize designs into exploratory, descriptive, and explanatory types, providing clear examples of
when each is appropriate. This helps researchers appreciate the nuances involved in choosing a
design that suits their study objectives.

Moreover, the text delves into various data collection techniques, including surveys, interviews, case
studies, and observation. Its balanced discussion of primary versus secondary data sources helps
researchers make informed decisions based on resource availability and research scope. The
inclusion of ethical considerations in data collection is another noteworthy aspect, reflecting the
authors’ commitment to responsible research practices.

Qualitative and Quantitative Research Techniques

A significant portion of Collis and Hussey’s 2009 business research is dedicated to comparing
qualitative and quantitative methodologies. The book highlights the strengths and limitations of each
approach in capturing different types of data and generating insights.

Quantitative methods are described with an emphasis on statistical analysis, sampling techniques,



and hypothesis testing. The authors provide practical guidelines on designing questionnaires and
ensuring measurement accuracy, which are essential for data integrity. Conversely, qualitative
methods receive detailed treatment regarding thematic analysis, coding, and the use of interviews
and focus groups to uncover deeper contextual understanding.

This dual focus ensures that readers can appreciate the complementary nature of these approaches
and consider mixed methods designs where appropriate.

Practical Applications and Contemporary Relevance

Collis and Hussey’s work is not merely theoretical; it offers pragmatic guidance that resonates with
real-world business research challenges. The inclusion of case studies and examples from various
industries aids in bridging the gap between abstract concepts and applied research.

In today’s context, where big data analytics and digital tools transform how business research is
conducted, some may question the contemporary relevance of the 2009 edition. However, the
methodological rigor and conceptual clarity provided remain highly pertinent. The principles of
sound research design, ethical data collection, and critical analysis are timeless, serving as a
foundation upon which new technologies and analytic techniques can build.

Critical Evaluation of Strengths and Limitations

There are several notable strengths of Collis and Hussey 2009 business research:

Comprehensive Coverage: It spans the entire research process, making it accessible for
beginners and useful for advanced researchers.

Balanced Approach: The equal emphasis on qualitative and quantitative methods promotes
methodological pluralism.

Ethical Focus: The consistent integration of ethics underscores the importance of integrity in
research.

Practical Orientation: Real-world examples enhance the applicability of theoretical concepts.

However, certain limitations deserve mention:

Limited Digital Integration: Since the book was published in 2009, it lacks extensive
coverage of digital data analytics, social media research techniques, and contemporary
software tools.

Less Emphasis on Emerging Methodologies: Newer approaches such as design thinking in
research or agile methods are not addressed.



Static Examples: Some industry examples may feel dated in fast-evolving sectors like
technology and finance.

These gaps suggest that while Collis and Hussey’s text remains foundational, supplementing it with
current literature and tools is advisable for cutting-edge research projects.

Comparison with Other Business Research Texts

When compared to other seminal works in business research methodology, such as Saunders et al.’s
“Research Methods for Business Students,” Collis and Hussey 2009 business research distinguishes
itself through its clarity and accessibility. Saunders’ book, for instance, offers more extensive
coverage of contemporary topics like online research and advanced analytics, reflecting its more
recent editions.

Nevertheless, Collis and Hussey’s text excels in its solid theoretical grounding and concise
presentation, making it particularly suitable for academic settings where foundational
understanding is paramount. Its structured approach aids learners in grasping complex concepts
without being overwhelmed by technical jargon.

Implications for Researchers and Business
Practitioners

For academics, Collis and Hussey’s 2009 business research provides a reliable framework for
designing rigorous studies and critically evaluating existing literature. It is particularly useful for
postgraduate students embarking on dissertations or theses, as it systematically addresses common
research challenges.

For business practitioners, the text offers insights into how research can inform decision-making
processes. By understanding the principles of data collection and analysis, managers and
consultants can better interpret research findings and apply them to strategy development, market
analysis, and organizational improvement.

Furthermore, the ethical guidelines presented encourage responsible conduct, which is increasingly
important as businesses face scrutiny over data privacy and stakeholder engagement.

Future Directions and Evolving Research Landscapes

Looking ahead, the foundational knowledge embedded in Collis and Hussey 2009 business research
will continue to underpin effective research practices. However, evolving trends demand integration
with new methodologies and technologies. For example:

Incorporating big data analytics and machine learning techniques can enhance quantitative



research capabilities.

Utilizing digital ethnography and online focus groups can expand qualitative research
horizons.

Adopting agile research methods can improve responsiveness in dynamic business
environments.

Therefore, while Collis and Hussey’s work remains a vital resource, researchers should complement
it with up-to-date tools and frameworks to address contemporary challenges fully.

In sum, Collis and Hussey 2009 business research stands as a seminal text that demystifies the
complexities of business research methodology. Its balanced, methodical approach equips
researchers with the skills needed to conduct meaningful and ethical inquiries. As the business
landscape evolves, the principles articulated in this work will continue to serve as a foundation for
sound research practices, bridging theory and application in the pursuit of knowledge.

Collis And Hussey 2009 Business Research

  collis and hussey 2009 business research: The Essence of Research Methodology Jan
Jonker, Bartjan Pennink, 2010-03-10 Methodology is the ?eld which is indisputably complex. In the
academic world, it is often said to be important, yet in everyday academic practice, it is not always
treated accordingly. In teaching, methodology is often a mandatory course. Usually, it consists of
learning how to adopt several common approaches when doing research, and how to conceive a
research design (often leading to a survey). This usually leads to collecting data on a modest scale
and – when the opportunity arises – analysing the data with the help of some statistics. Ask the
students of their opinion at the end of such a course and they tend to heave a deep sigh of relief and
say, “I have got through it. ” Then their real courses start again, in which methodology often does
not play a role at all. We are of the opinion that writing-off methodology in this way is a real pity. It
ignores the valuable role that methodology should play in academic teaching as a whole. Here,
methodology is presented as a form of thinking and acting that, while obviously entailing research
work, can also include the design and change of organisations. This broad approach has been
purposefully chosen, as it is almost obvious from research and graduation projects that the students
do not really have a clue what methodology involves and, therefore, wasting their time by producing
work that has a little quality.
  collis and hussey 2009 business research: Essentials of Business Research Jonathan Wilson,
2010-04-20 Essentials of Business Research: A Guide to Doing Your Research Project is a concise,
student-friendly text that cuts through the jargon of research methods terminology to present a clear
guide to the basics of methodology in a business and management context. This extremely accessible
book is informed throughout by the use of clear case studies and examples that serve to bring the
research process to life for student readers. Unusually for a Methods text, Wilson also explicitly
considers the importance of the supervisor in the dissertation process, and explains for the reader
what lecturers are looking for from their students at every stage of the process in a good research
project. This book aims to guide the student through the entire research process by using actual
student case examples and explaining the role of the supervisor and how to meet their expectations.
Key features include: - ‘You’re the Supervisor’ sections – helps students to meet their learning
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outcomes; - ‘Common questions and answers’ – provides students with an invaluable point of
reference for some of the challenges they are likely to face while undertaking their research project;
- Comprehensive section on ethical issues students need to consider when undertaking their
research project; - A full student glossary. - The book is packed throughout with student-friendly
features such as helpful diagrams, student case studies, chapter objectives, annotated further
reading sections and summary and references at the end of each chapter. Essentials of Business
Research is accompanied by a companion website containing an array of material for lecturers and
students including: multiple choice questions to enable students to test their knowledge and
progress; chapter-by-chapter links to academic journal articles demonstrating each method’s
application; chapter-by-chapter links to youtube resources to provide further context;
chapter-by-chapter powerpoint slides to help lecturers and students.
  collis and hussey 2009 business research: Global Business and Management Research
Mehran Nejati, Mostafa Nejati, 2011-01-21 The Journal of Global Business and Management
Research (GBMR) strives to comply with highest research standards and scientific/research/practice
journals' qualities. Being international and inter-disciplinary in scope, GBMR seeks to provide a
platform for debate among diverse academic and practitioner communities who address a broad
area of business and management issues across the globe.
  collis and hussey 2009 business research: Wissenschaftliches Arbeiten für Wirtschafts-
und Sozialwissenschaftler Claus Ebster, Lieselotte Stalzer, 2017-03-13 Das Buch vermittelt jenes
Wissen, das zur Planung, Durchführung und schriftlichen Fassung wissenschaftlicher Arbeiten
unerlässlich ist. Ausführlich behandelt werden unter anderem: • Wahl eines geeigneten Themas •
Literatursuche und Datenbankrecherche • Wissenschaftliche Argumentation • Formale Gestaltung •
Überwindung von Schreibblockaden • Gestaltung von Präsentationen und Referaten Einen
besonderen Schwerpunkt bildet die Anleitung zum empirischen Arbeiten. Das Buch stellt damit eine
wertvolle Arbeitshilfe für das Verfassen von Seminar-, Bachelor- und Masterarbeiten sowie von
Dissertationen dar. Unter www.wissarb.com finden sich unterstützende Lehrvideos und
Anschauungsmaterial zu wichtigen, im Buch behandelten Themen, Links zu den angeführten
Websites sowie einen Selbsttest mit Übungsfragen zu den Themengebieten dieses Buches.
  collis and hussey 2009 business research: Vertrauen und Kompetenzentfaltung Britta
Bolzern-Konrad, Gerlinde Dörfel, 2024-09-10 In diesem Fachbuch rücken die Autorinnen Vertrauen
als den entscheidenden Erfolgsfaktor für Unternehmen in den Mittelpunkt: Mit dem integrativen
Vertrauensmodell RoT – Return on Trust wird das sonst als weicher Faktor betrachtete Vertrauen
sichtbar, begreifbar, messbar und kann damit gestaltet und gefördert werden. Wenn Mitarbeitende
ihr Können und ihre Kompetenzen zeigen können, fühlen sie sich dem Unternehmen verbunden; ein
unschätzbarer Wettbewerbsvorteil in Zeiten von Fachkräftemangel. Die Kernaussage: Steigt das
Vertrauen, steigt auch die Kompetenzentfaltung. Das Wissen um die Stellschrauben stärkt die
Führungskompetenz und ermöglicht die Einbettung in Strategie- und Managementsysteme. Dabei
wird persönliches und organisationales Vertrauen kombiniert – also integrativ – betrachtet. Die
Stellgrößen für vertrauensfördernde Rahmenbedingungen werden in einen Balanced
Scorecard-Ansatz übersetzt, was deren Messbarkeit sicherstellt. Der Einfluss von Vertrauen auf
Kompetenzentfaltung von Mitarbeitenden wird zudem innerhalb eines Business Excellence Kontexts
(BE) betrachtet, der den Zugang zu institutionalisiertem organisationalen Vertrauen möglich macht.
Eingebettet in eine praxisorientierte Rahmengeschichte wird ein greifbares und wissenschaftlich
fundiertes Konzept des organisationalen Vertrauens vorgestellt und gezeigt, wie dieses strategisch
implementierbar und konkret verantwortungsbewusst im Unternehmen umsetzbar ist. Das Buch
richtet sich an Angehörige des Managements, Führungskräfte sowie Coaches, Berater*innen,
Trainer*innen, Lehrende und Studierende.
  collis and hussey 2009 business research: Business Research Pieter W. Buys, Merwe
Oberholzer, 2023-03-14 This book focuses on research methodologies that apply to business
research, particularly for researchers and managers embarking thereon to support managerial
decision-making in the industry. In doing so, the book's objective is to guide business researchers in



identifying, defining, and applying rigorous academic methodologies that will enable them to
formulate, design, and execute effective research that answers their specific management problems.
Such guidance can empower organizational managers to understand that business research can
contribute to practical solutions to actual problems experienced in the industry. In addition, by
emphasizing the integrative nature between (1) academic research and (2) experienced industry
problems, it becomes possible to foster an awareness of such research's potential impact on
organizational performance management, sustainability, and resilience. With that, attention is given
to narrowing the gap between theory and practice, which requires that fundamentals of scientific
research be adhered to while maintaining the delicate balance between a practice-friendly guide to
pragmatically sound and academically rigorous business research.
  collis and hussey 2009 business research: Doing Your Business Research Project John
Beech, 2014-11-10 Taking the fear out of writing your business project, this book helps you
understand and carry out each step of the research process. With detailed, friendly and engaging
support it takes you from the very beginning to the very end. Key features: Chapters are structured
around FAQs such as ‘How to choose a research question?’, ‘How do I go about a literature review?’
guiding you towards a full understanding of the research process Workbook tasks help you shape
your thoughts on each topic, enabling you to decide your own research question and how you will
research it The importance of various ideas is clearly signposted, helping you prioritise your time
according to your needs and goals. Templates and checklists from the book are also available for
download at the Doing Your Business Research Project companion website at
study.sagepub.com/beech This interactive guide is ideal for all Business and Management students
about to complete a research project or dissertation.
  collis and hussey 2009 business research: Quantitative Methods Les Oakshott, 2014-06-24
Offering a student-friendly introduction to quantitative methods, this text covers all of the need to
know basics in a clear and engaging manner. Quantitative Methods is an ideal text for students of all
levels coming to the subject for first time.
  collis and hussey 2009 business research: Maritime Logistics Value in Knowledge
Management Eon-Seong Lee, Dong-Wook Song, 2014-08-21 Knowledge management has been
widely applied to various industries as a good strategy to help improve firms’ performance. As
globalisation accelerates and international trade increases more and more, maritime transport
operations have become one of the vitalest industries to receive large attention from international
managers. This is because the managers have perceived that the maritime transport system is an
integrated entity within the global logistics and supply chain, and it should be therefore managed in
the most efficient and effective ways possible, as an organic body within a global logistics system.
Taking this approach, this book examines how maritime transport operators – such as shipping
companies, port terminal operators and freight forwarders – could successfully play a role within the
global logistics flow wherein they are embedded by improving their logistic value, i.e. maritime
logistics value. As per the objective, the current book suggests a knowledge management based
solution. It attempts to systematically investigate what types of knowledge are needed in the
maritime logistics industry, how maritime operators could effectively acquire the knowledge, and
whether the acquired knowledge would help maritime operators enhance maritime logistics value.
This book provides not only comprehensive understandings of knowledge management strategy, but
also its practical application to the maritime logistics industry. This would therefore be a useful
guidebook for the managers, academics, and undergraduate / postgraduate students in the field of
maritime transport and global logistics, to help them to gain comprehensive knowledge of the
application of knowledge management strategy to the industry.
  collis and hussey 2009 business research: ICIW 2013 Proceedings of the 8th International
Conference on Information Warfare and Security Doug Hart, 2013-03-25
  collis and hussey 2009 business research: Economic Diversification in the Gulf Region,
Volume I Ashraf Mishrif, Yousuf Al Balushi, 2017-12-27 This volume focuses on the role of the
private sector in diversifying the economics of Gulf countries in the post-petrodollar era, when



fluctuating and declining oil prices are negatively impacting national expenditures. It explores
current policies of countries in the Gulf Cooperation Council and their efforts to shift their
economies away from heavy dependence on hydrocarbons. The structural changes will create
favorable conditions for the private sector to flourish, shift production dependence from public to
private sector, and allow for more efficient resource allocation. Such changes will also allow local
banks to provide financial support to small and medium enterprises, boost entrepreneurship for job
creation, and strengthen organizational structure and efficiency. This is the first volume in Economic
Diversification in the Gulf Region.
  collis and hussey 2009 business research: Design Methods and Practices for Research of
Project Management Beverly Pasian, Rodney Turner, 2016-08-12 Design Methods and Practices for
Research of Project Management is the most comprehensive guide on how to do research of and in
project management. Project management as a discipline has experienced near-exponential growth
in its application across the business and not-for-profit sectors. This second edition of the
authoritative reference book offers a substantial update on the first edition with over 60% new
content and so provides both practitioner and student researchers with a fully up-to-date and
complete guide to research practice on project management. In Design Methods and Practices for
Research of Project Management, Beverly Pasian and Rodney Turner have brought together 27
original chapters from many of the leading international thinkers in project management research.
The collection looks at each step in the research stages, including research strategy, management,
methodology (quantitative and qualitative), techniques as well as how to share and publish research
findings. The chapters offer an international perspective with examples from a wide range of project
management applications; engineering, construction, mega-projects, high-risk environments and
social transformation. Each chapter includes tips and exercises for the research student, as well as a
complete set of further references. The book is the go-to text for practitioners undertaking research
in companies, and also doctoral and masters students and their supervisors who are involved in
research projects in and for universities.
  collis and hussey 2009 business research: Optimizing Millennial Consumer Engagement
With Mood Analysis Dasgupta, Sabyasachi, Grover, Priya, 2018-07-20 Consumer engagement is
becoming crucial to the recall and survival of brands in intense competitive markets. Due to digital
innovations, businesses have seen the emergence of the millennial population as a target audience,
and many businesses are struggling with adopting methods to engage the generation to leverage an
enriched brand experience. Optimizing Millennial Consumer Engagement With Mood Analysis is a
critical scholarly resource that explores how companies ensure brand sustainability through
influencing the minds and moods of consumers to create an interactive customer experience.
Featuring coverage on a broad range of topics such product presentation, brand fandom, social
media, lifestyle products, and buying behavior, this book is geared towards marketers, business
managers, business practitioners, international business strategists, academicians, consumer
researchers, and upper-level graduate students attempting to understand consumer engagement
through mood analysis.
  collis and hussey 2009 business research: ECEI2009- 4th European conference on
entrepreneurship and innovation Johan Breat, 2009
  collis and hussey 2009 business research: Business Research Methods for Chinese
Students Huiping Xian, Yue Meng-Lewis, 2018-03-19 The only book on the market designed to help
Chinese students with the specific challenges they face in understanding research methods and how
to do a research project on their business programme at a Western university.
  collis and hussey 2009 business research: Investment Behaviour Arup Kumar Sarkar, Tarak
Nath Sahu, 2018-07-16 Investment Behaviour explores the relationship between competing
demographic factors, personal awareness and perceived attitudes to risk in shaping the behaviour of
individual investors in the stock market. By so doing, the book facilitates the formulation of more
individual-centered financial policy.
  collis and hussey 2009 business research: Research Anthology on Small Business Strategies



for Success and Survival Management Association, Information Resources, 2021-06-25 Running a
small business provides opportunity for greater success, increased growth, and potentially the
chance to move to the global business arena, yet also much more risk. Small businesses not only
have less employment, but also less annual revenue than a regular-sized business. With the growth
of large corporations and chain businesses, it has become harder to maintain the survival of a small
business. The COVID-19 pandemic has also brought more pressure onto the already unsteady
survival of small businesses, due to forced closures, decreased agility, fewer technological
innovations, and smaller customer bases. The Research Anthology on Small Business Strategies for
Success and Survival offers current strategies for small businesses that can be utilized in order to
maintain equal footing during challenging times. With the proper strategies available to small
business owners, small businesses could not only survive, but also excel despite the environment
that surrounds them. Covering topics including decision management, new supportive technologies,
sustainable development, and micro-financing, this text is ideal for small business owners,
entrepreneurs, startup companies, family-owned and operated businesses, restaurateurs, local
retailers, managers, executives, academicians, researchers, and students.
  collis and hussey 2009 business research: Handbook of Research on Management of
Cultural Products: E-Relationship Marketing and Accessibility Perspectives Aiello, Lucia,
2014-01-31 An integrated approach to investigate, create, and propose a model for the value
creation of cultural products is essential in maintaining its connection with e-relationship marketing;
this examination is important in recognizing a common perspective. The Handbook of Research on
Management of Cultural Products: E-Relationship Marketing and Accessibility Perspectives
examines the potential value of cultural products and how the support of new technologies can
enable non-conventional and social-media marketing relationships. This book aims to highlight an
emerging subject area in the field of financial management, management of value creation, and
marketing that will be essential for scientists, researchers, and practitioners.
  collis and hussey 2009 business research: Gender Economics: Breakthroughs in Research
and Practice Management Association, Information Resources, 2018-12-07 Gender Economics
challenges current economic theory, targeting the way gender is often used for economic gain or
increased market share. Experts realize that company growth can no longer be achieved by taking a
conventional approach, but few follow through with introducing new frameworks that change the
way diversity is treated. Gender Economics: Breakthroughs in Research and Practice features
current research that combines the concepts of gender theory, sociology, and economics observing
how diversity influences numerous dimensions of business and consumerism. Covering topics
including gender empowerment and also bias, economic equality, industrial creativity, leadership,
and the impact of social connectedness on life satisfaction, this publication is an ideal reference
source for legislators and policymakers, economic developers, corporate practitioners, educational
faculties, academicians, researchers, and graduate-level students of all disciplines.
  collis and hussey 2009 business research: The Challenges and Prospects of Sukuk Essia
Ries Ahmed, Md. Aminul Islam, Ku Halim Ku Ariffin, Azlan Amran, 2022-02-11 Over recent decades,
Sukuk (Islamic bonds) have emerged as one of the most important tools for Islamic investment and
financing. They have become the most successful financial product in the Islamic financing industry,
which has grown at a phenomenal pace over the past decade. A key driver in this regard has been
the development of the Islamic capital markets, which offer tremendous potential for sovereigns,
financial institutions, firms, and investors alike. This book comes at a key juncture in the
development of the Islamic capital markets, with the global pandemic crisis providing an opportunity
for the different players in the Islamic capital markets to re-appraise successes and failures to date.
More stringent Shariah oversight has also encouraged a recent critical re-evaluation of the
structures used in the Islamic capital markets. This book provides a comprehensive overview of the
Sukuk markets, tracking their development from the first Sukuk to the current outlook after the
global pandemic crisis and the recent Shariah rulings for Islamic financial institutions in relation to
Sukuk. It presents key insights for beginners, as well as more experienced practitioners, and will



serve as a practical handbook for postgraduate research students, undergraduate students pursuing
a degree in Islamic banking and finance, academics, researchers, and stakeholders in Islamic capital
markets, among others.
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